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In this professional certificate, learners developed and honed essential
social media marketing skills, including establishing and managing a
social media presence, creating and managing content for social media
platforms and evaluating and measuring content performance,
creating effective and attractive ads for social media, creating
advertising campaigns in Meta Ads Manager, and evaluating and
communicating the results of advertising campaigns to business
managers or marketing directors. Learners developed a portfolio
throughout the professional certificate applying their social media
marketing knowledge and skills.
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